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Opinion Mining in Tourism Destination Image: A Survey
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Abstract

Opinion mining is the combination of two subject areas; Information retrieval, and
Natural Language Processing. This technique is usually applied to investigate the opinions
for example; the investigations of customers’ opinions for the released products,
people’s opinions in politic context, and the tourists’ opinions in the tourism destination
images. In this paper, we aim to survey the variety of using data mining especially text
mining for studying the tourist’s destination image. We also investigate factors that
influence the tourist’s destination image formation, methods to measure and evaluate
the tourist’s destination image, the influence of tourist’s destination image for the
traveling decision, and the plans of tourism promoting based on the tourist’s destination
image evaluation.
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